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1. Practical Information 

 

Course Name Collaboratory 
Course Code EM777 
Credits 
Term 

4  
Fall 2015 

  
  
Instructor Dr. Jacob Groshek 
 704 Commonwealth Ave. 

302D 

 jgroshek@bu.edu  
 617-353-6421 

jgroshek.com   
  

  
Office Hours 10:00am-2:00pm Tuesday and Thursday 

Also by appointment 
  

Location 640 Commonwealth Ave. 
215 

  
Timetable Section A1 – 2:00pm until 3:30pm 

 
  
  
Course Website https://www.dropbox.com/home/EM777# 

  
  
  
Required 
Literature 

 
 
Recommended 
Literature 

 
 
 
 

 
 
 

Wrench, J.S., Thomas-Maddox, C., Richmond, V.P., & McCroskey, 
J.C. (2013). Quantitative Research Methods for Communication. 

New York, NY: Oxford University Press. 
  
Rubin, R.B., Rubin, A.M., Haridakis, P.M.. & Piele, L.J. (latest 
edition). Communication Research: Strategies and Sources. 

Belmont, CA: Wadsworth  
 
Zhou, S., & Sloan, W. D. (Eds.). (2011 [or 2009]). Research 
Methods in Communication. Northport, AL: Vision Press. ISBN-13: 

9781885219350 
 
APA. (latest edition). Publication Manual of the American 
Psychological Association.  Washington, D.C.: APA 

  
Additional readings are available online, on Dropbox or via the BU 
library. 

  
  

mailto:jgroshek@bu.edu
http://www.jgroshek.com/
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2. Course Overview 

Wk. Date Topic Literature Assigned 

1 9-03 Introduction, History + Literature Review 

 
W, Ch1, 4 & 5 

ZS, Ch1  
 

EA + A1 

2 9-08 / 9-10 
History of Paradigms /  

Measuring, Variables + Sampling 

 
W, Ch2 & 6; pp 43-48 

ZS, Ch7 & 8 
Browne (2005) 

 

A2 + A6 

3 9-15 / 9-17 Measuring, Variables + Sampling 

 

W, Ch2 & 6; pp 43-48 
ZS, Ch7 & 8 

Browne (2005) 
 

-- 

4 9-22 / 9-24 Content Analysis + Codebooks 

 
W, Ch11 
ZS, Ch9 

de Boer, Sütfeld, + Groshek (2012) 
Weaver et al. (2012) 

Groshek + Clough Groshek (2013) 

 

A3 

5 9-29 / 10-1 Survey Research + Design 

 
W, Ch10 / ZS, Ch10 

Kross et al. (2013) / MIT (2014) 
Gil de Zuniga et al. (2014) 
Breuer + Groshek (2014) 

Detenber et al. (2012) 
Groshek + Katz (2015) 

 

A4 

6 10-06 / 10-08 
Experimental Design + Models / Research 

Ethics 

 
W, Ch12 
ZS, Ch11 

Bucy + Groshek (ND) 

W, Ch3 
ZS, Ch3 

McCurdy (2010) 

 

A5 
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7 

 
10-13 (no class) / 

10-15 
 

Focus Groups / Interviews +  

Observations / Ethnographies 

 
W, Appendix A 

ZS, Ch18 & 16 
 

A7 

8 
10-20 /  

10-22 (exam 1) 

Focus Groups / Interviews +  
Observations / Ethnographies  

Workshop / Prep / Exam 
R, Ch7 & 11 EXAM 1 

9 10-27 / 10-29  

 
Quantitative Analyses: Frequencies + 

Hypothesis Testing 
 

 
W, Ch7 & 14 

 
EB + A8 

10 11-03 / 11-05 

 
Quantitative Analyses: Crosstabs + Means 

 

 
W, Ch15 & 16 

 
EC + A9 

11 
 

11-10 / 11-12 
 

 
Quantitative Analyses: Means + Factors 

 

 
W, Ch16 & 17 

FBK, Ch13 
 

ED + A10 

12 11-17 / 11-19 
Quantitative Analyses: Correlations + 

Regression 

 
W, Ch18 & 19 

 

EE 

13 
11-24 /  

11-26 (no class) 
Workshop  -- 

14 
 12-01 /  

12-03  
Workshop  

 
R, Appendix A 
APA Manual 

 

-- 

15 12-08 / 12-10 Final Project Presentations 
 

Student-provided readings 
 

FPP 
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3. Course Introduction 

This course familiarizes students with common qualitative and quantitative social-scientific 

methods of data collection (such as content analysis; survey; experiment; ethnography; 
focus group; interview) and quantitative data analysis (frequencies, means comparisons, 
regressions, reliability analysis) including the application of relevant software applications 
(e.g. SPSS) in communication research. 

 

Instructor Information  

Jacob Groshek holds a PhD from Indiana University (2008) in Mass Communications, has a 
Master’s degree in Mass Communication from Marquette University (2003), and earned a BS 

in Technology Education from the University of Wisconsin.  He is an internationally 
recognized scholar in studying emerging media technologies as their content and use may 
relate to political change at the macro (national) and micro (individual) levels.  He has over 
25 peer-reviewed research publications and has spoken at more than 50 international 

conferences, including research talks and workshops as well as national-level policy 
statements in venues such as the US State Department in Washington DC, the London 
School of Economics, City University of Hong Kong, and the Institute for Advanced Study in 
Toulouse, France. He has received multiple awards for his research and sits on editorial 
boards of leading journals in the field.  
 
He currently is an Assistant Professor of Emerging Media at Boston University, where he 
spearheads innovative research methods and developing advanced models of mining and 
interpreting social media data. One of his more notable contributions to the field has been 
his commitment to advancing the use of time-series and panel data analyses to 
communication research.  Professor Groshek has travelled the world to land at BU, having 
previously held similar appointments at the University of Melbourne (Australia), the Erasmus 
University Rotterdam (Netherlands), and Iowa State University.  He is an active member of 

the Association of Education in Journalism and Mass Communication (AEJMC), where he 
headed the Communication Technology division, the International Communication 
Association (ICA), the Association of Internet Reseachers (AoIR), and the International 
Association of Media and Communication Research (IAMCR).   

 
A native of Wisconsin, he is now a husband and father of two (ages 8 and 4).  With his 
family, he enjoys exploring New England--especially in the fall--and coaching youth sports 
when not reviewing papers or grading.  Previously he was a home brewer and finds 

statistics nearly as important to civilization as good beer, even though he typically now 
drinks crisp, mineral-ly whites and dry red wines.  He also enjoys writing autobiographies in 
the third person and has been known to be just a little bit sarcastic.   He admires hard 
working students that do readings and ask questions, especially those that force him to 

learn more.   
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4. General Course Objectives 

EM777 is a course that is designed to provide students with an introduction to the methods 

of research used by communication analysts.  Upon completion, students should be able to  

1) identify the most commonly used methods to analyze communication messages 

and audiences;  

2) identify the different stages of the process of communication research;  

3) carry out a library search for literature about a communication research topic;  

4) conduct a simple communication research analysis using the method of science;  

5) identify the key concerns of researchers with respect to measurement procedures 

and interpretation of study results; and  

6) interpret common statistics reported in mass communication research analyses. 

5. Organization & Working Method 

General 

It is necessary to attend class sessions (lectures and combined workshops) as they provide 

an interlinking backbone of the course. Lecture content is an integral part of the workshop 
for each unit and both are part of assessment. 
 
It is compulsory to attend all class meetings (please arrive on time), and to participate 
actively in the discussions. This obligation includes the preparation and submission of all 
assignments.  Attendance will be taken, and students are permitted two absences (i.e., one 
week of class meetings) without penalty.  Please note there are no “valid” or “not valid” 
reasons for missing class. Travel plans will not excuse anyone from the deadlines for 
submitting the final project or taking the exams, none of which will be rescheduled.   

Lectures 

The lecture elaborates on the readings of that particular week.  These lectures offer 
explorations into key issues regarding research methodologies in communication and are 

meant to deepen the understanding of these issues, supply more detailed ways of using the 
methods and provide in-depth examples from real world research. In addition, lecture 
prepares students for the workshops by discussing practical issues and providing general 
assignment feedback. 

 
Students are advised to prepare for the lecture by studying the readings. The powerpoint 
slides will be available on Blackboard afterwards. In certain weeks, handouts of example 
articles will be distributed.  

Workshops 

All students likewise participate in class workshops. These workshops are a key didactic tool 
to engage students in deep processing of the course material. Therefore, active participation 
is compulsory. It requires a thorough preparation of the readings discussed in the lectures 
outside of class. 
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The workshops are meant to (a) give the opportunity for questions on the literature as well 
as the lectures, (b) help students to start working on the assignments, and (c) provide 
specific feedback on assignments. 

 

Use of Blackboard 

Blackboard is horrible.  We will never use it.  Ever.  Anyone attempting to use Blackboard 
will be asked to do a content analysis of some Kafka novels and report back to the class on 

Emile Durkheim’s studies on anomie and modern life. 

 

Rules about absence 

Students who have a serious reason for missing a meeting should notify the instructor in 
advance by email or telephone if they so choose.  Missing two meetings is permitted without 
penalty.  Absences thereafter (for any reason) will result in deductions to the participation 

component of the class, and any exercises missed can not be made up.   
 

6. Assessment and Grading 

Students will complete 10 assignments, 5 exercises, one final project, and two exams in 

total.  The second exam will be administered during finals week.  

Assignments should be handed in through dropbox or by google docs. The deadline for all 

assignments will be announced in class at the time of distribution. Assignments will not be 

accepted beyond the deadline, and submissions will generally not be accepted by hard copy.   

Description of the assignments and exercises 

The assignments and exercises are all practical in nature. Each one asks students to apply 

the discussed readings and do a small part of the actual research process.  More detailed 

content will be provided in due course for all of the assignments/exercises, and each item 

will be laid out in full during class. 

Criteria and grading  

Criteria used to evaluate assignments 

The assignments will be evaluated based on accuracy, appropriateness, clarity, and quality 

of their work.  Although students are not evaluated explicitly for their English writing 

abilities, they are expected to check upon their language before handing in assignments. 

This means: (1) during the writing process students should consult a dictionary when they 

are not sure if a word or phrase is correct and (2) after the writing process they should use 

spell-check before handing in their work.   

Please note that ‘assignments’ will be graded only on a +/- scale where high-quality 

assignments will receive (+) full credit and poor-quality assignments will receive (-) half 

credit.  For a discussion on what constitutes ‘quality’ please read one or more books by 

Robert Pirsig (Zen and the Art of Motorcycle Maintenance and/or Lila, for example).  Fun 
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fact: my daughter is named after the latter.  All fun aside, detailed feedback will be 

available upon request for any necessary clarification of any and all grades assigned.  

Criteria for grading of participation 

Each student’s active participation is vital to the success of this course.  As such, the 

participation grade is measured with a combination of contributions to in-class discussions 

in relation to the readings and the lectures as well as contributing fully and equally to the 

assignments.  Attendance, punctuality, and effective cooperation within class sessions are 

considered part of the participation grade.  There will be an opportunity for both self-

evaluation and the evaluation of peers (where necessary) before the end of the term. 

Grading 

Your final score will be calculated based on the above percentages, which will then be 

translated to your final letter grade using the following formula:  

 

93-100          A 

90-92.99 A- 

87-89.99       B+ 

83-86.99       B 

80-82.99       B- 

77-79.99       C+ 

 

73-76.99 C 

70-72.99 C- 

67-69.99  D+ 

63-66.99  D 

60-62.99  D- 

0-59.99  F 

 

Weight of tests and assignments 

 

Overview of different elements for grading  

Types of assessment Points possible Level Percent of final grade 

Assignments (x10)  50 (10 x 5 = 50) Group 16.7%  (1.67% x 10) 

Exercises (x5) 50 (5 x 10 = 50) Individual 16.7%  (3.33% x 5) 

Exam 1  40 Individual 13.3% 

Exam 2 30 Individual 10% 

Final project  100 Group 33.3%   

Final project presentation 20 Individual 6.7% 

Participation 10 Individual 3.3% 

Total 300  100% 

 

 



9 

 

Intellectual Integrity 

In accordance with the high standards of excellence set forth by, and for, all members of 

the Boston University community, the College of Communication finds it imperative that 

each student understand that the responsibilities associated with high standards of 

excellence include ensuring that all class work undertaken in this program is performed in 

an environment that promotes serious scholarship and moral rectitude.  Though only 

summarized here, this class herein delineates a zero-tolerance policy for acts of academic 

dishonesty.  All acts of suspected academic dishonesty will be thoroughly investigated in a 

manner that is fair, timely, and efficient and done so in a manner that protects the rights of 

both faculty member and student, in meeting and following Boston University standards and 

protocols.  Any individual who is found to have committed an act of academic dishonesty 

may receive a penalty, up to and including expulsion from Boston University. 

The official Boston University code of conduct as well as its statement on academic 

dishonesty is available in its entirety online at 

http://www.bu.edu/academics/resources/academic-conduct-code/.   

Students are expected to be fully aware not only of all expectations but also consequences 

for violations.  Additional questions about appropriate academic conduct should be brought 

by students to their course instructor, primary advisor or the Program Director before, not 

after, work is submitted. 

Plagiarism 

Self-plagiarizing is not allowed in any circumstance, which means that students are not 

permitted to submit their own work that was already submitted in any other coursework. All 

assignments must refer carefully to the sources used. Copying the ideas and results of other 

authors (either word for word, or as a paraphrase) without explicit reference to the source is 

considered to be plagiarism. 

It is your responsibility to familiarise yourself thoroughly with the faculty’s policy on unfair 

practices, fraud and plagiarism.   

Seriously, this is bad.  Really bad.  If you are unfamiliar with recent high-profile cases of 

academic dishonesty, please read about Bauman and LaCour.  

 

Feedback 

Feedback will be given regularly in class, on weekly assignments, and by appointment. 

 

 

 

http://www.bu.edu/academics/resources/academic-conduct-code/
http://bit.ly/1KKB8k8
http://nymag.com/scienceofus/2015/05/how-a-grad-student-uncovered-a-huge-fraud.html

